We hold these truths to be self evident...ly

our process

1 We define an idea as something so simple you can write it in one sentence and explain it to your mother
2 We define an execution as the way we dramatise the idea
3 We test an idea by swapping out the execution and seeing if it still stands
4 We believe in structure first: that means projects always have a creative idea and structure before execution
5 We're succinct
6 We rehearse important conversations and confirm chats in writing
7 We consider the consequences of our instructions and always strive to be clearer
8 We're open amongst ourselves but never spill the beans
9 We appreciate that a penny saved = three pennies billed
10 We obsessively hit @ Save
11 We know that if it's 90% right it's 100% wrong
12 We understand that an imperfect solution now is better than a perfect solution never
13 We're aware that success in work and life alike is defined through simple, decisive action
14 We don't cheat or steal cos that's just plain bad karma
15 We take a break in the day and do something fun
our passion
16 We bring our private passions and personal obsessions into work because we know it makes
our creative richer
17 We believe in getting paid for working hard
18 We trust our gut, so if we feel something instinctively we fight for it, even if it makes us unpopular
19 We believe intelligent people make mistakes, stupid people repeat them
our people
20 We put our team first, and our clients at the heart of the business
21 We know that good relationships have big value
22 We fully believe that everyone is part of the creative team, even finance and especially the client
23 We don't commit without consent
24 We're always on hand to help our team make a difference and live to make them look great
25 We say sorry when it's true, when it's needed and when we mean it
26 We find kind ways to say hard things and spill praise at the slightest opportunity
27 We treat our clients as friends: that means helping them toward the best solution, acting humbly
and sometimes having the guts to say no
28 We arm ourselves with brilliant insight into our clients’ needs
29 We always focus on transforming audience behaviours, because without that we're just making landfill
30 We cherish our good reputation and guard ferociously against easy short term, but ill-conceived actions
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We care, sometimes too much



